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Why did we bring the world’s 
greatest rugby players together 
and cover them in acrylic paint?

Impact.

The force generated when 
two or more world-class rugby 
players collide is awesome.

So when we set out to create 
the Rugby World Cup campaign 
for adidas, we wanted to do 
more than just make some ads.

We wanted people to see and 
experience what it feels like 
to be hit.













Jonah Lomu
New Zealand All Blacks

Self-portrait #3 
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Self-portrait #10



“ I wanted to hang it in the 
bedroom but the wife 
wouldn’t let me. So it’s in 
the living room.”

Kees Meeuws, New Zealand All Blacks.



HENRY: Glenda Gilsenan, you’ve showed up here to the Art Exhibition. You’re a model and you’re 
actually going out with Brian O’Driscoll who took part in this Exhibition. What do you think of 
them? GLENDA GILSENAN: I think they’re absolutely excellent, a brilliant idea, completely 
different than anything else, yes they’re great, really good. HENRY: And what did Brian say 
about the pictures and taking part. Did other international players sit on top of him to get this 
impression? GLENDA GILSENAN: Well, when he told me about it I thought it was a very good 
idea that they painted themselves in black paint and then smacked themselves up against this 
punch bag, which is great, but yea, he did it with other rugby players which I thought was very 
funny because he was in the shower for forty-five minutes the cold water came eventually he 
used a bowl of cold water and then one of the English captains came in after him so he just 
did a runner out of the shower, he was afraid to stay there, you know. HENRY: So, forty-five 
minutes it took to get the ink off him? GLENDA GILSENAN: It did, yea, he thought it would take 
only a few minutes but it took him that long. HENRY: So the rest of the players had to have cold 
showers? GLENDA GILSENAN: Yes, absolutely and I think he was a bit afraid of that because 
the size of the other guys coming in after him, you know, he may have to use another bowl 
of hot water. HENRY: Will you be going to Australia to see Brian? GLENDA GILSENAN: Well, 
depending on, if they get into the semi-finals I think I’ll go over but this is my busiest time as 
well so I think for the moment I’ll be watching him on TV and then after that if they do get in, 
yes. HENRY: Have you spoken to him in Australia? GLENDA GILSENAN: I have. I was on to him 
there a few minutes ago, yea. He’s out sunbathing himself on the beach today because the 
weather is good. Yes, I’ve spoken to him.   Most days, but the time difference is hard so when 
I’m getting into bed he’s getting up, so you know, I have spoken to him, yes. HENRY: Do you 
think Ireland will make it to the Semis? GLENDA GILSENAN: Hopefully.  They’re strong, yes, I 
think that they’re a strong team and they’re a lot different that they were at the start of this year, 
like they’re really a good team now so, hopefully.

Glenda Gilsenan is the girlfriend of Brian O’Driscoll, captain of Ireland.
This is an excerpt from Ireland’s Dublin Life radio programme, on Talk 106. 
9 minutes 6 seconds. 

01/10/03: The Guinness Storehouse Exhibition Hall, Dublin. 
The original self-portrait canvasses make their professional debut before becoming part of a worldwide traveling exhibition.



“ We all have our rugby photos that we pin on the wall but there has 
never been the likes of this to hang up. It will be nice to look back on ...”

“ I think it conveys the high impact of the game. It gives people another 
view of how your body makes contact with other players ... I think 
people will stare at it favourably, and think its quite cool.”

 Justin Marshall, New Zealand All Blacks

01/09/03: Devonport Naval Base, Auckland. 
When the rest of the All-Blacks squad saw the self-portraits their teammates had created in Europe, 
they requested a version of their own.  



The world’s only 30-man impact print greets passengers arriving at Auckland International Airport.



10/10/03: Great Eastern Street, Shoreditch.









Behind-the-scenes footage was used to create seven “making-of” 
television commercials promoting the “Impact: The Art of Rugby” art 
exhibit.  The exhibit can also be viewed on-line at adidas.com/rugby.





10/10/03: Piccadilly Circus Underground, London. 
Every tube in and out of heavily travelled Piccadilly Circus is lined with “impact” images.







London Underground train driver
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“ It’s a great concept 
and really leaves an 
impression on the 
canvas,” 

“ Basically you are leaving 
your imprint, like a 
fi ngerprint. It shows that 
rugby is a contact sport 
and that when you do get 
hit, you defi nitely feel it.”

 Kees Meeuws, 
New Zealand All Blacks.



180 is an independent, international agency 
based in Amsterdam. 

For information, contact us at: 
Keizersgracht 253, 1016 EB Amsterdam, NL, 
call +31 20 4222 180 or visit www.180bv.nl




